





EXPERTS
FOR SMART SENSOR
SOLUTIONS



Sensirion is a pure-play sensor company at the forefront of sensor
innovation and has demonstrated a strong track record of developing
and manufacturing sophisticated and cost-effective environmental
and flow sensor solutions for the automotive, medical, industrial, and
consumer markets.

Founded in 1998 as a spin-off company of the Swiss Federal Institute
of Technology in Zurich (ETH Zurich), Sensirion has 20 years of
experience in creating best-in-class sensor solutions for a variety of
demanding customer applications, including those in which the
sensors perform mission-critical functions.
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Key Figures

REVENUE
(IN CHF MILLION)

174.8 171.0

2017 2018 2019

NUMBER OF EMPLOYEES

(FTE) AS OF DEC 31

2017 2018

2019

REVENUE BY MARKET 2019
(2018)

8% (8 %)

30 % (31%)

1%
(39%)

21% (22 %)
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REVENUE BY REGION 2019

(2018)

20% (21%)

34% (32 %)
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CHALLENGING 2013 DUE
T0 REDUCED DEMAND AND
INCREASED VOLATILITY

BACK ON MODERATE
GROWTH PATH IN SECOND
HALF OF YEAR

MEDIUM AND
LONG-TERM GROWTH
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Consolidated, in millions of CHF FY 2019 Ain% FY 2018
Revenue 171.0 (2.2%) 174.8
Gross profit 91.8 93.0
—as % of revenue 53.7% 53.2%
Operating profit (loss) (2.0) (54.0%) (4.9
—as % of revenue (1.2%) (2.5%)
Profit (loss) for the period (2.7) (57.0%) (6.4)
—as % of revenue (1.6 %) (3.7%)
Earnings per share (in CHF) (0.18) (0.45)
EBITDA! 12.3 33.5% 9.2
—as % of revenue 7.2% 5.3%
Adjusted EBITDA? 20.4 (26.5%) 27.8
—as % of revenue 12.0% 15.9%
Cash flow from operating activities 25.7 26.4
Capital expenditures?® (17.2) (13.5)
Free cash flow* 8.6 124

31 December 2019

31 December 2018

Total assets 2155 2149
Total liabilities 59.3 54.5
Total equity 156.2 160.4
Net cash (Net debt)® 48.0 42.6
Number of employees (FTE) 796 1.7% 783

' Defined as profit (loss) for the period excluding net interest expenses, income taxes, depreciation, and amortization.

2 Defined as EBITDA adjusted for net finance costs excluding net interest expenses, share of profit or loss of equity-accounted investees, past service credit
on defined benefit obligation (1e plan), costs related to IPO Loyalty Share Program, expenses on social security relating to gain in excess of formula value,

other costs related to IPO, and acquisition-related costs. Total adjustments: FY 2018 CHF 18.6m, FY 2019 CHF 8.1m.

3 Defined as the sum of acquisition of property, plant, and equipment, proceeds from sale of property, plant, and equipment, acquisition of intangible assets,

and development expenditure.

* Defined as the sum of cash flows from operating activities and cash flows from investing activities, excluding M&A activities.

5 Defined as the sum of cash and cash equivalents less loans and borrowing less lease liabilities (current and non-current).
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From left: Moritz Lechner (Co-Chairman), Marc von Waldkirch (CEQ)

Felix Mayer (Co-Chairman)




Dear Shareholders

A challenging and mixed year 2019 lies behind us: we experienced reduced demand and increased volatility in all
markets as a result of the numerous geopolitical uncertainties and the crisis in the automotive industry. Nevertheless,
the start of new business in the second half of the year put us back on a moderate growth path. This made up for
part of the decline in sales in the first half of the year. Despite the persistently difficult market environment, the long-
term market trends as well as our technology and product pipeline remain strong. We achieved a number of import-
ant milestones in the company’s strategic development last year: firstly, by winning important projects, also because
of our new product lines, and secondly, by further expanding our portfolio of environmental sensors. These strategic
advances will support growth in the coming years. Sensirion therefore continues to confirm its medium and long-term
growth prospects.

Sales growth in second half partially compensated for decline in first half of the year

Consolidated annual revenue reached CHF 171.0 million, -2.2 % compared to the previous year (of which -1.8 %
organic, -0.4 % foreign currency effects). Revenue was thus slightly above the upper end of the guidance that had
been lowered in summer 2019 in the wake of the overall economic slowdown. This was achieved because of a
stronger second half of the year, in which we achieved moderate growth of just under 4 % compared with the first six
months by means of new business. The gross margin of 53.7 % remained stable and within the communicated
expectations. The EBITDA margin adjusted for one-time effects reached 12.0 % and, thanks to intensified cost man-
agement, was at the upper end of the guidance revised in the summer. Due to high R&D expenses (24 % of revenue)
and low variable product costs, adjusted EBITDA of CHF 20.4 million suffered disproportionately from the decline in
sales. In view of the continuing strong medium and long-term outlook, we deliberately maintained our high R&D
intensity. Taking into account one-time costs of CHF 6.5 million in connection with the last tranche of the IPO Loyalty
Share Program, an operating loss of CHF 2.0 million and a net loss for the period of CHF 2.7 million resulted. The
operating cash flow amounted to CHF 25.7 million and the free cash flow to CHF 8.6 million.

Slight growth in industrial market, weaker automotive market, special effect in medical market

The breakdown of consolidated revenue by market changed only slightly compared with the previous year (automo-
tive 30.0%, medical 20.6%, industrial 41.1 %, consumer 8.3 %). In terms of geographical distribution, the EMEA and
Americas regions increased slightly at the expense of Asia-Pacific (Asia-Pacific 45.6 %, EMEA 34.4 %, Americas
20.0%).

The automotive market generated sales of CHF 51.3 million (-4.8 % compared to the previous year). The very weak
first half of the year (-14 % compared with the prior-year period) was characterized by a significant weakness in
demand coupled with inventory optimization throughout the supply chain. In the second half of the year, demand
stabilized noticeably, so that growth of 6 % compared with the same period last year was achieved thanks to new
business. This compensated for part of the sharp decline in sales in the first half of the year.

With CHF 35.1 million, sales in the medical market were 8.9 % below that of the previous year. This decline is pri-
marily the result of a base effect: in the second half of 2018, we recorded temporarily strongly increased volumes in
the dominant sleep apnea therapy (CPAP) devices application as two major customers were about to launch import-
ant new products and were heavily building up their inventories. In 2019, demand in the CPAP area was back in line
with the long-term trend.

Letter to the Shareholders Sensirion Annual Report 2019
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In the broadly diversified industrial market, we achieved a moderate growth of 2.5 % in 2019 compared to the previ-
ous year with revenue of CHF 70.3 million. Important new business in the household appliance applications,
especially owing to our new CO2 sensors, as well as higher sales in the gas meter business offset the lower sales in
some areas in the traditional products business and in the sharply declining hard disk sector.

At CHF 14.1 million, the consumer market achieved a slight increase in revenue of 3.1 % compared to the previous
year thanks to new projects with our gas and humidity sensors.

Strategic expansion of our environmental sensor portfolio

In 2019, we made good progress in implementing our strategic goal of achieving market leadership in the entire field
of environmental sensor technology: the CO2 sensor launched at the beginning of 2018 substantially contributed to
consolidated sales for the first time thanks to product launches with lead customers in the industrial sector. In mid-
2019 we also announced the second generation of CO2 sensors: through innovative packaging approaches and our
expertise in sensor technology, MEMS and chip design, we were able to reduce the size of the sensor to one-fifth
without compromising performance. This miniaturization brings further advantages in the cost structure of this
product, opening up new opportunities for additional CO2 applications in all our markets. Initial market feedback on
the new CO2 sensor is very positive. Sensirion received the “Best of Sensor Award 2019” for this product shortly after
its announcement on the market at the leading Sensor Expo in San José (USA). Production start is scheduled for
summer 2020.

The particulate matter sensor (PM2.5) launched later in 2018 is also developing positively on the market. As a result
of further important nominations in the industrial and automotive markets, we will also achieve continuous and sus-
tainable sales growth with this product family in the coming years.

To further strengthen our environmental portfolio, we acquired a very promising electrochemical sensor technology
from a Californian start-up company in mid-2019. In the meantime, the technology transfer has been successfully
completed and a larger internal development team has started to develop a first gas sensor based on this novel
technology.

Medium and long-term prospects remain strong

Despite the current difficult market environment, we continue to view the medium and long-term growth prospects
as positive. The fundamental growth drivers for sensor technology, such as energy efficiency, safety, health, and
increased living comfort, will continue to drive the growing demand for sensor technology in all markets in the future.
Our strategic orientation, supported by the newly launched product families, our entry into the automotive module
business and a full innovation pipeline open up numerous growth opportunities and a continuous increase in the value
share in important existing and new customer applications. We are therefore maintaining a high R&D intensity, also
in comparison to our competitors.

Sensirion Annual Report 2019 Letter to the Shareholders



Two new members of the Board of Directors

On 14 May 2019, the 20" Annual General Meeting, the first as a listed company, took place in Rapperswil-Jona. All
proposals of the Board of Directors were approved by the shareholders with clear majorities. Frangois Gabella and
Franz Studer were elected as new members of the Board of Directors to replace Markus Glauser, a long-standing
member of the Board. We would like to take this opportunity to thank Markus Glauser for his almost 20 years of
loyalty and support as a valuable member of our Board of Directors. He has played a major role in Sensirion's devel-
opment from an ETH start-up to a listed company.

Outlook

Given the current rapidly changing situation, it is difficult to provide an outlook for 2020: the global economic situation
remains fragile and challenging in view of the continuing tense geopolitical environment and the unresolved corona-
virus epidemic. Future effects of the epidemic on current business and the supply chain are currently difficult to
assess. Assuming that the market environment and exchange rates do not deteriorate significantly, we anticipate
sales growth of 4-10% to CHF 178-188 million for full-year 2020, with a consistently strong gross margin of
52-54%. For the adjusted EBITDA margin, we expect an improvement to 14-16 %. Based on the progress in im-
portant R&D projects, we also confirm our medium-term annual sales growth target of 10-15 %.

Many thanks to our employees

On behalf of the Board of Directors and the Executive Committee, we would like to thank all our employees for their
great commitment to and trust in Sensirion. Furthermore, we are particularly proud that Sensirion was awarded the
title of best employer in Switzerland in the category “large companies” by “Great place to work” in April 2019. This
external confirmation of our corporate culture is also an incentive to maintain and further develop our “SensiSpirit”
as a basis for innovation. We would also like to thank you, dear Shareholders, for your loyalty and trust. Especially in
times of an economic slowdown, it is important to think long term and to pursue even more innovations. We have felt
the support for this again this year.

/74¢/““‘-J — 4G — v bl

Moritz Lechner Felix Mayer Marc von Waldkirch
Co-Chairman of the Board Co-Chairman of the Board CEO
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Strategy

Deepening existing customer relationships and establishing new ones

We intend to continue cultivating and strengthening long-term trusting customer relationships, as well as broadening
our customer base and increasing our distribution network with leading distributors in order to expand our reach into
the fragmented market for environmental and flow sensors with a view to becoming our customers’ preferred sup-
plier. In terms of new customers, our focus is on manufacturers that are leaders in their markets, either in terms of
market share or innovation.

To achieve this goal, we offer focused account management and support our customers in the realization of their
applications. By establishing close and trusting relationships with our key customers, we improve our chances of
achieving design wins which, in turn, allows us to supply our sensor products for the duration of our customers’ typically
long product lifecycles and enables us to participate in subsequent generations of our customers’ applications.

Expanding our sensor product and application offering

We intend to continue expanding our offering of innovative sensor products and applications, in particular by making
significant investments in R&D in order to unlock new and lucrative high-growth applications. In particular, we stra-
tegically focus on the development of core technology platforms that we can leverage across multiple end markets
and applications to maximize the impact of our R&D investments, increase economies of scale, as well as extract
maximum customer value and grow our revenue potential. Moreover, as a result of declining component costs and
production efficiencies, we can respond to customer pricing pressure and average unit price erosion with lower-
priced, technologically more advanced, higher-performing products while maintaining our gross margin. We aim to
drive growth along two dimensions, specifically by increasing both the content and the penetration rate per applica-
tion. By expanding our product portfolio, we aim at increasing the application content at a given customer. Through
price optimizations, we aim at increasing the application penetration rate across all customers. This results from the
trickle-down effect, in which the price decreases trigger the expanded adoption of the application, from high-end
through mid-end to low-end customer device models, with the strategy that volume increase overcompensates
price decrease.

Creating new growth opportunities

We aim to continue investing in fundamental technology innovation with a view towards driving long-term market
leadership by systematically exploring and evaluating new sensor technologies, applications, and market opportuni-
ties that complement our product and application offering and allow us to capture high-value growth opportunities. In
order to find new growth opportunities, we closely monitor the overall sensor market with a view to identifying market
trends and evolving customer demands. Additionally, we make use of our proximity to the global and local start-up
community to seek out innovative new sensor technologies and opportunistically pursue selective acquisitions of
technologies, product lines, businesses, or manufacturing capacities that we believe will complement and strengthen
our competitive position.

Building operational excellence to maintain resilient gross margins and enhance overall operating
We intend to drive growth by continuously enhancing supply chain management and manufacturing efficiencies, in
particular in relation to supply chain costs, yield engineering, and maximizing the utilization of existing capacity. Our
“fab-light” approach to manufacturing, under which we outsource any form of standardized and readily available
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manufacturing services to third-party contract manufacturers, contributes to cost-efficient manufacturing and affords
us a high level of operating flexibility to be able to quickly and efficiently respond to market trends, including customer
demands.

Recruiting and retaining superior talent

In order to remain innovative and agile, we aim to continue recruiting and attracting top talent. We intend to continue
fostering our award-winning, entrepreneurial company culture which we believe facilitates hiring, strengthens
employee retention, and contributes to creating the ideal environment for innovation.

Strategy Sensirion Annual Report 2019 15



Markets

Automotive Market

In the automotive market, revenue reached CHF 51.3 million, which corresponds to a decline of -4.8 % compared to
the previous year and a contribution of 30.0 % to group revenue.

Revenue development was foremost influenced by the decline in sales volumes in the first half of the year, as a
consequence of weak demand and optimization of inventories throughout the whole automotive supply chain. This
resulted in a decline of revenue by 14 % comparing the first half of 2019 with the first six months of 2018. In the
second half of 2019, demand stabilized which, together with new business, yielded a growth of approximately 6 %
compared to the second half of 2018. Declining sales volumes were observed across all products supplied to the
automotive market, both for sensor components and modules. In the challenging economic environment, prices were
neither negatively nor positively influenced; the revenue decline was clearly attributable to a volume effect.

Applications of Sensirion sensors in the automotive industry are centered around optimizing energy consumption and
increasing passenger comfort. Humidity and temperature sensors are applied in cars to control the cabin climate and
prevent fogging on the windshield. Sensirion’s gas flow sensors, together with humidity and temperature sensors, are
located in the air intake of combustion engines to more precisely control the combustion process and optimize energy
consumption. Driven by more stringent regulations, this application showed growth compared to 2018 despite the
overall weak demand in the automotive market.

In the automotive module business, Sensirion has made important progress in expanding its environmental sensor
portfolio and in gaining a track record as direct supplier to automotive OEMs. The portfolio includes automotive
modules based on humidity and on air quality sensors, as well as the new particulate matter sensor. Applications of
these modules are related to climate control and comfort inside the car cabin. This module portfolio supports the
strategy to continuously increase content in existing and new applications.

Success in the automotive market depends on meeting rigorous requirements on product reliability, process quality,
and customer proximity. Accordingly, Sensirion’s automotive products meet the quality requirements of the Automo-
tive Electronics Council AEC-Q100, and the manufacturing locations meet the requirements for certification accord-
ing to the international automotive standard IATF 16949.

In the automotive industry, the trends of becoming more energy efficient and of enhancing passenger comfort are the
main application drivers. The ongoing shift from combustion to hybrid and electric engines will benefit Sensirion.
Saving fuel by optimizing climate control is a nice-to-have benefit in the case of a combustion-engine vehicle.
However, the benefit is significantly larger for an electric vehicle because saved energy is not only more cost-
efficient, it also translates into an increased range. This additional benefit should result in an increased penetration
rate of Sensirion’s sensors in auto-defogging and climate control applications.

Revenue Development in CHF million

2018

51.3 2019
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Medical Market

In the medical market, revenue amounted to CHF 35.1 million, -8.9 % year-on-year, contributing 20.6 % to group
revenue.

The decline in revenue is mainly the result of a base effect. The second half of 2018 showed very strong revenue as
two important customers who apply Sensirion’s differential pressure and humidity sensors in their continuous positive
airway pressure (CPAP) devices built up inventories to support the launch of new product generations. During 2019,
demand from the CPAP application was again in line with the long-term trend as volume demand transitioned back
to the historical development.

In the medical market, Sensirion’s sensor solutions are mainly used in applications related to the human respiratory
system. In the aforementioned sleep apnea home-care application, gas flow and humidity sensors enable the CPAP
device to maintain the correct air flow into the patient and control humidification of the trachea, thus helping the
patient to sleep better and wake up more rested in the morning. In ventilators used both in hospitals and emergency
settings, mass flow meters are applied in a similar fashion. In anesthesiology, Sensirion’s mass flow meters play a
mission-critical role to correctly dose the applied amount of anesthetic agent.

Looking forward, real-time monitoring of gases and liquids entering and exiting patients will increase. Sensirion’s
view is that its highly capable sensor solutions are well suited to meet these demands.

Revenue Development in GHF million

2018

35.1 2019

Industrial Market

In the industrial market, revenue moderately grew to CHF 70.3 million, which corresponds to a 2.5 % increase com-
pared with 2018 and 41.1 % of group revenue. Growth based on new home appliance business with the CO2 sensor,
on market share gains of the main gas meter customer, and through distribution channels slightly compensated for
declining revenues in the hard disk market and other industrial applications.

The home appliance market showed solid growth on the basis of a stronger second half of the year. Drivers in the
appliance market are increased energy savings and enhanced comfort. Applications include incorporating humidity
sensors in refrigerators to optimize energy, employing air quality sensors in air purifiers to achieve cleaner air, and
installing CO2 sensors in air conditioners to more efficiently ventilate rooms. In the second half of 2019, a manufac-
turer of air exchangers started production of a new device for which Sensirion now not only supplies humidity sensors
but also CO2 sensors. This case demonstrates the approach of generating growth through increased customer content.

Markets Sensirion Annual Report 2019
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In the area of heating, ventilation and air-conditioning (HVAC), revenue showed a flat development compared to
2018. Volume increase through trickle-down effects as well as new business was more or less compensated by
economically conditioned weaker demand.

In the area of process automation, testing and analytics, sales remained stable due to growth in some relevant proj-
ects and decline in others. While the application of gas flow meters in industrial glass coating grew, the application
of liquid flow sensors in photoresist dosing onto semiconductor wafers showed declining sales.

In the area of hard disks, as expected at the beginning of the year, sales of humidity sensors yielded less revenue
than in the previous year, as a consequence of the transition of the data storing industry from magnetic-based to
solid-state storage technology.

In the smart gas meter market, a major customer in Italy was able to further increase its market share, which led to
higher revenue comparing 2019 to 2018. The roll-out of Sensirion’s microthermal metering technology in other
geographical areas is ongoing but moves slowly due to the high regulations in the national gas metering markets.

Distribution channel revenue increased year-on-year, especially due to increased sales from the recently introduced pro-
ducts for air quality, carbon dioxide, and particulate matter, and from stronger sales of the third series of humidity sensors.

Revenue Development in CHF million

2018

70.3 2019

Consumer Market

In the consumer market, revenue slightly increased to CHF 14.1 million, +3.1 % year-over-year, contributing 8.3% to
group revenue. Growth primarily originated from increased shipments of humidity sensors, both through direct sales and
the distribution network. This new business could slightly compensate for the dampening geopolitical effects.

In the consumer market, drivers for implementing Sensirion’s sensors are mainly augmenting comfort and saving energy,
especially in “SmartHome” applications in residential buildings, e.g. by installing humidity sensors in smart thermostats.

With respect to smartphones, Sensirion has developed the necessary technology for introducing air quality sensors in
mobile handsets and is still closely monitoring the market to see if air quality sensors will be implemented in mobile phones.

Revenue Development in CHF million

2018

141 2019
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Environmental and Social Responsibility

As an international operating company and innovation pioneer, Sensirion has integrated the diverse facets of sustain-
ability into its corporate management strategy. Our core business focuses on the development and distribution of
sensors for a wide range of applications having one common aim: improve energy efficiency, increase health, and
ensure safety and comfort. In so doing, we cannot change the world but we can make it a little bit better. As a
former start-up company, we are used to being courageous, tackling things, and actively seeking change rather than
waiting passively. We do not just want to be another company that talks about sustainability, we want to show what
we do to make it happen. Every day.

Environmental

Environmental sensing

Environmental conditions have a major impact on our well-being, comfort, and productivity. Sensirion’s sensor solu-
tions help creating smarter devices as they provide detailed and reliable data on key environmental parameters such
as humidity, temperature, volatile organic compounds (VOCs), particulate matter (PM2.5), and carbon dioxide (COz2).
Thus, air quality monitoring is the result of our long-term research and development efforts.

Environmentally friendly products and production

Sensirion’s products contribute to more energy-efficient — and therefore more environmentally friendly — processes
and applications in many fields. For example, our sensors help automotive manufacturers meet stringent emission
standards in the automotive industry and reduce the vehicle’s energy consumption by up to three percent.

The reduction of hazardous substances in our products to a minimum and the compliance with current EU Directives
— in particular RoHS (Restriction of Hazardous Substances) and REACH (Registration, Evaluation, Authorization and
Restriction of Chemicals) — reflect our commitment for a sustainable corporate management.

Furthermore, our sites in Switzerland, South Korea, and China are certified according to ISO 9001 (Quality manage-
ment standard) and IATF 16949 (Quality management standard for the Automotive Industry). Our production sites
in Stdfa and South Korea also meet the requirements of the international Environmental Management Standard
ISO 14001. All sites focus on the efficient use of energy and raw materials. Our electricity and water consumption
and our emissions of greenhouse gases are to be reduced by 5% per year and produced sensor.

Climate change and CO: footprint

As an international company with global presence and business, Sensirion cannot do without air travel, but we do
everything we can to reduce our impact on the environment. As from January 2020, we fully offset all Sensirion flights
against CO2 emissions. Moreover, all our employees are encouraged to avoid air travel whenever possible and use
modern technologies for meetings instead.

In Switzerland, Sensirion has long been actively promoting public transport. Our new parking concept at our site in

Stéfa is part of our mobility concept and designed to further reduce the volume of traffic and the associated negative
effects on the environment. We now charge an annual parking fee.
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The revenue thus generated is returned completely to our employees via an annual eco-bonus in the form of
so-called “Reka-Checks” (Switzerland’s most popular leisure money), which in turn can be used to purchase a
Half-Fare Card for public transport. Furthermore, bicycles are available to employees for the short distances
between the buildings.

As innovation pioneer, we already started to reduce our CO2 footprint caused by the heating of our production building
in Switzerland a few years ago. In the meantime, the building is equipped with 21 geothermal probes and heat pumps
as well as with two 60,000-liter heat storage tanks to recover waste heat from the systems.

This modern, environmentally friendly climate technology is one step into the right direction. Another one is the
replacement of the old oil heating system with an efficient natural gas heating system that emits about 20 % less CO2.
In the reporting year, we also renewed and optimized the heating distribution.

Investments in renewable energies

Since September 2019, we have been operating a solar plant on the roof of one of our office buildings in Switzerland.
This enables us to generate the required annual electricity consumption — approximately 115 MWh — for this building
entirely from solar energy.

Supply chain

The Responsible Business Alliance (RBA) is the world’s largest industry coalition dedicated to corporate social
responsibility in global supply chains. As a member, Sensirion is committed to continual improvements in labor
law, occupational safety, environmental protection, and ethics. As a business partner, Sensirion regularly audits its
suppliers.

Furthermore, Sensirion was awarded the gold medal by EcoVadis in 2019. EcoVadis is the world’s most trusted
provider of business sustainability ratings, intelligence and collaborative performance improvement tools for global
supply chains. It is committed to creating a reliable Corporate Social Responsibility (CSR) rating system that is
consistent over time and offers comparability so that suppliers can be benchmarked across the wide variety of
sectors and countries.

Social

Our Corporate Social Responsibility Statement 2019 and our Code of Conduct best reflect how our responsibility for

labor, environment, health & safety, and ethics is integrated into our management system:

= Sensirion is known for its high standards of occupational safety and health protection. All our employees are
trained in occupational safety and emergency measures.

= Sensirion stands for fair conditions in the workplace, adequate remuneration and opportunities for education and
training. We are committed to creating a community and ensuring that discrimination of any kind doesn’t stand a
chance. At Sensirion, upholding the highest ethical standards and protecting employees’ human rights is crucial
and not an empty promise. So it is not surprising that Sensirion was awarded first place as the best Swiss
employer in the Great Place to Work® competition 2019. On top, Sensirion received the special award for a
particularly agile corporate culture (Best Agile Culture Workplace Award 2019).

Environmental and Social Responsibility Sensirion Annual Report 2019
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= Sensirion meets the stipulations of the Conflict Mineral Act. In the framework of our due diligence, we regularly check
our supply chains for tin, tungsten, tantalum, and gold and ensure that these conflict minerals — which often origi-
nate from Congo or neighboring countries — are not funding armed groups or human rights abuses in this region.

= Child labor and forced labor are prohibited. The rights and legal provisions for the protection of children and
adolescents are observed and implemented in the operational processes of Sensirion.

Governance

Anti-Corruption Policy and whistle blowing

Sensirion has an Anti-Corruption Policy in place aiming to prevent any kind of corruption and bribery. All employees,
including management, are obliged to report any violations of this policy. Whistle blowers who report violations to the
best of their knowledge are protected against retaliation. Sensirion does not tolerate intentional ignorance (“Tell me
nothing, | do not want to know about it.”).

Sustainability management anchored at Management and Board level

The Executive Committee and the Board of Directors ensure that all aspects of sustainable corporate management at
Sensirion are lived and implemented in everyday work. For more detailed information covering all aspects of Corpo-
rate Governance, we refer to the Corporate Governance Report on page 42.

| appreciate that Sensirion is constantly evolving and revising processes
and work steps with the aim of ensuring my safety. Our safety policies and
regulations give me a better feeling at work.

Merly Merz, Senior Operator
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Sensirion Employees (FTE)
Worldwide

Sensirion Automotive Solutions Inc.
(Novi, United States)

Sensirion Inc.
(Chicago, United States)

Our headquarters are located in Stéfa, Switzerland, where the majority of our
research and development, marketing and sales, administrative functions, as well as
a large part of our production facilities are based.

Furthermore, we have production facilities and research and development activities
in China and South Korea, as well as sales and customer support offices in China,
Japan, South Korea, Taiwan, and the US.

24 Sensirion Annual Report 2019 Worldwide



Sensirion Japan Co., Lid.
(Tokyo, Japan)

Sensirion Korea Co., Lid.
Sensirion Holding AG (Dongan-Gu, South Korea)
(Stéfa, Switzerland)

Sensirion Automotive Solutions Korea Co., Ltd.
(Seoul, South Korea)

Sensirion Automotive Solutions (Shanghai) Co., Ltd.
(Shanghai, China)

Sensirion Taiwan Co., Ltd.
(Zhubei City, 